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Steeped In History

& Established in 1995 in Sweden, Founded by Juemba
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over 50 countries Worldwide and to date over 130,000 player
Worldwide '/

& Designed to enable golfers, regardless of handicap to experience the
thrill of tournament competition and the chance to represent their
Country at a International Golf Tournament.

& Competing within handicap flights:%) 610, 1315, 1620, and 21
25

& Www.worldgolferschampionship.com
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my country in competitions worldwide, both as an individual
player and as a member of a team. Today, thanks to the
World Golfers Championship, this opportunity is available
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Arnold Palmer: WGC Tournament Patron

& C AoNall limust thank the World GolfersChampionshigfor
their supportand concernduring the difficult times | am going
through. | am now on the right path to recoveryand wish the
2009World GolfersChampionshig-inalsand the World Golfers
Invitational taking place next Octoberat the Costadel Solthe
greatesta dzOOS & 4 ¢

SeveriandBallesteros , Honorary Chairman
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& Available to all Golfers with a Registered Handicap

& 12 qualifying across Singapore
& 5 Handicap flights:-8, 610, 1115, 1620, 2125 -
& The winner from each flight in the country qualifying round

will get to gain complimentary entry to the National/Country final B

& National Finat Keppel Club October 29 2009
& 60 players compete across 5 flight categories

& The country winner form each flight and a team Captain will
compete for their country at the World Final

& \World Final Marbella, Spain, October 231, 2009

& Teams compete over 4 days (with 2 practice rounds prior) t
72 holes, stroke play, with hcp adjustments after each round?

& All flights and accommodation provided by WGC

& \World Golfers Championship complies with the R&A amateur
rules, clause 2 (ii
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& Keppel Club
& Laguna National Golf & Country Club
& Marina Bay Golf Course

& National Service Resort & Country Club
& Orchid Country Club
& Raffles Country Club

Sembawang Country Club
Sentosa Golf Club

Singapore Island Country Club
Warren Golf & Country Club
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participate in a global championship and represent themselves,
their country and the Sponsors at the World Final

& 6 Handicap platforms:-6, 610, 1115, 1620, 2125, 2630

& Played at the country final, 2 players form each country,
form the two-man National Invitational team

& /2 Hole World Invitational FinaMarbella Spain, October 231, 2009
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for the chance to form the two man
National Invitational team that will
receive an all expenses paid trip to the
World Final: Value: S$10,000
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& WGC is designed to give golfers of almost ever level the honor of experience
playing for their country at an international golf tournament.

& From a one off entry fee of S$130 (plus green fees), winners from each
handicap flight throughout the qualifying rounds will automatically qualify to
play, free of charge at the National Final. The winners of each handicap flight

at the National final will receive an all expense paid trip to the World Final to
represent their country
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& Winners of both theVGCand WGlIwill enjoy 7 days stay at the Hotel Puente
Romano, ground transport, meals, welcome gala dinner, award ceremony,

corporate and social networking and of course 6 days of gtaiflatNI) St Q:
finest golf course:

& Santa Carl&ranFlamingos Golf
& Rio Real Golf and Country Club

& Return airfares form Singapore to Malaga airport, Spain.
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& |naugural partnership between the World Golfers Championship Singapore
and the Central Singapore Community Development Council (Central CDC)

& |n support of the Temporary Relief Scheme WGC will be donating S$50 for
every participant and S$5,000 directly from all Sponsorship Packages. The
WGC and CDC aim to raise S$50,000 for the Temporary Relief Scheme.

& The Temporary Relief Scheme provides-ome assistance to needy
residents in the form of cash and NTUC vouchers

& A Family Golf Day is-organized at the Keppel Golf Club on théubito
following the Singapore WGC Press Launch were 10 need families will
participate in a series of fun golf related activities to win gift vouchers of up

to $200.
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& Singapore Press Launch: Jul{? 2009

& Regional Publications

& Regional BroadcastGolf Focus
& Regional orine

& 12 Singapore Golf Clubs

& 1,200 Players

& Country qualifying rounds: July to September

& 12 qualifying rounds
& EDM and Club marketing communications of WGC

& National Final: October"22009¢ Keppel Club
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& Sponsorship Packages are available:

& Platinum Sponsor 1 S$ 110,000
& Associate Sponsor 2 S$ 75,000
& Supporting Sponsor 6 S$ 25,000

& As part of the S$5,000 donation directly to the CDC for allg ‘
sponsorship levels, a.S$12,500 tax deduction will be
provided
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Platinum Sponsor Package Valug_ ™

National
Press
Launch

Website

National

Qualifying
Round

National
finals

World Finals

World
Golfers
Invitational

National
Gala Dinner

A Platinum Brand positioning on Main Board
A Platinum Brand positioning Press Release
A Platinum Brand positioning on Tee Box

A Platinum Brand positioning on the WGC National Website
A Inclusion in Electronic Direct Marketing

A Platinum Brand positioning on Pull up Banner, tournament posters
A Platinum Brand positioningn Signage (bag, cap, shirt,)

A Platinum Brand positioningn Main Board, Tee Box
A Platinum Brand positioningn Signage (bag, cap, shirt, towel ball markers)

A Platinum Brand positioningn Merchandise (x4 Shirts)

A Corporate hospitality
A 10 flights for the World Golfers Invitational

A 10 x VVIP Tables of 10 included
A Platinum Brand positioning on tHdain Board
A Brand logo present oNenu
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Gold Sponsor Package Value ..~
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Nellliel A Gold Sponsor positioning Supporter Board
Press : Y
A Associate Brand positioning Press Release
Launch
Website A Gold Sponsor positioning on the WGC National Website
A Inclusion in Electronic Direct Marketing
National A Gold Sponsor positioning on Tournament Posters
Qualifying
National A Gold Sponsor posit@on@mm Supporter.Board , Tee Box
finals A Gold Sponsor positioningn Merchandise ( Cap, Ball markers)
World A Corporate hospitality
Golfers A5 flights for the World Golfers Invitational
Invitational
National A5 x VVIP Tables of 10 included
Gala Dinner A Associate Brand positioning on tBeipporters Board
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SupportingSponsor Package Valli%f

National A Supporting Brand positioning on Supporter Board
Press A Supporting Brand positioning on Tee Banners
Launch
National A Supporting Brand positioning Tournaments Posters
Qualifying
National A Associate Brand positioniran Supporter Board Tee Banners
finals
World A Corporate hospitality
Golfers A1 flight for the World Golfers Invitational
Invitational
National A1 WIP Tables of 10 included

"}" Sianlser A Supporting Brand positioning on ti&upporters Board
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National Sponsorship Packages *_
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