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Steeped in History

Established in 1995 in Sweden, Founded by Sven Tumba

¢ƘŜ ²ƻǊƭŘΩǎ ƭŜŀŘƛƴƎ ŀƳŀǘŜǳǊ ƎƻƭŦ ǘƻǳǊƴŀƳŜƴǘΣ ŎǳǊǊŜƴǘƭȅ ǇƭŀȅŜŘ ƛƴ 
over 50 countries Worldwide and to date over 130,000 players 
Worldwide

Designed to enable golfers, regardless of handicap to experience the 
thrill of tournament competition and the chance to represent their 
Country at a International Golf Tournament.

Competing within handicap flights: 0-5, 6-10, 11-15, 16-20, and 21-
25

www.worldgolferschampionship.com  



Steeped in History

άhǾŜǊ ǘƘŜ ȅŜŀǊǎΣ L ƘŀǾŜ ƘŀŘ ǘƘŜ ƎǊŜŀǘ ƘƻƴƻǊ ƻŦ ǊŜǇǊŜǎŜƴǘƛƴƎ 
my country in competitions worldwide, both as an individual 
player and as a member of a team. Today, thanks to the 
World Golfers Championship, this opportunity is available 
ǘƻ ŀƭƳƻǎǘ ŀƴȅ ƎƻƭŦŜǊΣ ǊŜƎŀǊŘƭŜǎǎ ƻŦ ǎƪƛƭƭ ƭŜǾŜƭΦέ

Arnold Palmer: WGC Tournament Patron

άCƛǊǎǘof all I must thank the World GolfersChampionshipfor
their supportandconcernduring the difficult times I am going
through. I am now on the right path to recoveryand wish the
2009World GolfersChampionshipFinalsandthe World Golfers
Invitational taking placenext Octoberat the Costadel Solthe
greatestǎǳŎŎŜǎǎέ

SeverianoBallesteros , Honorary Chairman 



The Championship -WGC

Available to all Golfers with a Registered Handicap

12 qualifying across Singapore
5 Handicap flights: 0-5, 6-10, 11-15, 16-20, 21-25
The winner from each flight in the country qualifying round 
will get to gain complimentary entry to the National/Country final

National Final ςKeppel Club - October 2nd 2009
60 players compete across 5 flight categories
The country winner form each flight and a team Captain will 
compete for their country at the World Final

World Final- Marbella, Spain, October 24-31, 2009
Teams compete over 4 days (with 2 practice rounds prior) thru 
72 holes, stroke play, with hcp adjustments after each round.
All flights and accommodation provided by WGC
World Golfers Championship complies with the R&A amateur 
rules, clause 3-2 (ii)



Singapore Qualifying Rounds

Keppel Club

Laguna National Golf & Country Club

Marina Bay Golf Course

National Service Resort  & Country Club

Orchid Country Club

Raffles Country Club

Sembawang Country Club

Sentosa Golf Club

Singapore Island Country Club

Warren Golf & Country Club 



The Invitational - WGI

5ŜǎƛƎƴŜŘ ǘƻ ƎƛǾŜ ±LtΩǎ ŀƴŘ {ǇƻƴǎƻǊǎ ǘƘŜ ƻǇǇƻǊǘǳƴƛǘȅ ǘƻ 
participate in a global championship and represent themselves, 
their country and the Sponsors at the World Final

6 Handicap platforms: 0-5, 6-10, 11-15, 16-20, 21-25, 26-30

Played at the country final, 2 players form each country,
form the two-man National Invitational team

72 Hole World Invitational Final - Marbella Spain, October 24-31, 2009

!ƭƭ ±Lt {ǇƻƴǎƻǊǎ ŀƴŘ {ǇƻƴǎƻǊΩǎ ƎǳŜǎǘ Ǉƭŀȅ 
for the chance to form the two man 
National Invitational team that will 
receive an all expenses paid trip to the 
World Final: Value: S$10,000



wŜǇǊŜǎŜƴǘ ȅƻǳǊ /ƻǳƴǘǊȅΧ

WGC is designed to give golfers of almost ever level the honor of experience 
playing for their country at an international golf tournament.

From a one off entry fee of S$130 (plus green fees), winners from each 
handicap flight throughout the qualifying rounds will automatically qualify to 
play, free of charge at the National Final. The winners of each handicap flight 
at the National final will receive an all expense paid trip to the World Final to 
represent their country



World Finals ςMarbella Spain

Winners of both the WGCand WGIwill enjoy 7 days stay at the Hotel Puente 
Romano, ground transport, meals, welcome gala dinner, award ceremony, 
corporate and social networking and of course 6 days of golf at aŀǊōŜƭƭŀΩǎ 
finest golf course:

Santa CarlaGran Flamingos Golf 

Rio Real Golf and Country Club

Return airfares form Singapore to Malaga airport, Spain.

¢Ǌǳƭȅ ǘƘŜ ƎƻƭŦƛƴƎ ŜȄǇŜǊƛŜƴŎŜ ƻŦ ŀ ƭƛŦŜǘƛƳŜΧ 



CDC

Inaugural partnership between the World Golfers Championship Singapore 
and the Central Singapore Community Development Council (Central CDC) 

In support of the Temporary Relief Scheme  WGC will be donating S$50 for 
every participant and S$5,000 directly from all Sponsorship Packages. The 
WGC and CDC aim to raise S$50,000 for the Temporary Relief Scheme.

The Temporary Relief Scheme provides one-time assistance to needy 
residents in the form of cash and NTUC vouchers

A Family Golf Day is organized at the Keppel Golf Club on the 11th July to 
following the Singapore WGC Press Launch were 10 need families will 
participate in a series of fun golf related activities to win gift vouchers of up 
to $200.



Communication & Tournament
Timeline

Singapore Press Launch: July 11th 2009

Regional Publications

Regional Broadcast ςGolf Focus

Regional on-line

12 Singapore Golf Clubs

1,200 Players

Country qualifying rounds: July to September

12 qualifying rounds

EDM and Club marketing communications of WGC

National Final: October 2nd 2009 ςKeppel Club



National Sponsorship Packages

Sponsorship Packages are available:

Platinum Sponsor 1 S$  110,000

Associate Sponsor 2 S$  75,000

Supporting Sponsor 6 S$ 25,000

As part of the S$5,000 donation directly to the CDC for all 
sponsorship levels, a S$12,500 tax deduction will be 
provided



Platinum Sponsor Package Value

National 
Qualifying 
Round

National 
Press 
Launch

ÅPlatinum Brand positioning on Main Board
ÅPlatinum Brand positioning Press Release
ÅPlatinum Brand positioning on Tee Box

ÅPlatinum Brand  positioning on the WGC National Website
ÅInclusion in Electronic Direct Marketing 

ÅPlatinum Brand positioning on Main Board, Tee Box
ÅPlatinum Brand positioning on Signage (bag, cap, shirt, towel ball markers)

National 
finals

ÅPlatinum Brand positioning on Pull up Banner, tournament posters
ÅPlatinum Brand positioning on Signage (bag, cap, shirt,)

National 
Gala Dinner

ÅCorporate hospitality 
Å10 flights for the World  Golfers Invitational 

Website

Å10 x VVIP Tables of 10 included
ÅPlatinum Brand positioning on the Main Board 
ÅBrand logo present on Menu

World  
Golfers 
Invitational

ÅPlatinum Brand positioning on Merchandise (x4 Shirts)World  Finals



Gold Sponsor Package Value

National 
Qualifying

National 
Press 
Launch

ÅGold Sponsor positioning Supporter Board
ÅAssociate Brand positioning Press Release

ÅGold Sponsor positioning on the WGC National Website
ÅInclusion in Electronic Direct Marketing 

ÅGold Sponsor positioning on Supporter Board , Tee Box
ÅGold Sponsor positioning on Merchandise ( Cap, Ball markers)

National 
finals

ÅGold Sponsor positioning  on Tournament Posters

National 
Gala Dinner

Å5 x VVIP Tables of 10 included
ÅAssociate Brand positioning on the Supporters Board 

Website

World  
Golfers 
Invitational

ÅCorporate hospitality 
Å5 flights for the World  Golfers Invitational 



SupportingSponsor Package Value

National 
Qualifying

National 
Press 
Launch

ÅSupporting Brand positioning on Supporter Board
ÅSupporting Brand positioning on Tee Banners

ÅAssociate Brand positioning on Supporter Board ςTee BannersNational 
finals

ÅSupporting Brand positioning Tournaments Posters

National 
Gala 
Dinner

Å1 VVIP Tables of 10 included
ÅSupporting Brand positioning on the Supporters Board 

World  
Golfers 
Invitational

ÅCorporate hospitality 
Å1 flight for the World  Golfers Invitational 



National Sponsorship Packages


